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Abstract 

Educating kids about digital marketing through entrepreneurial programs is critical, according 

to this article's authors. With the goal of effectively selling things, digital marketing has become 

a critical part of entrepreneurship. Digital marketing will make it easier for students to start 

their own businesses. Regardless of one's field or profession, entrepreneurship education in 

higher education is essential. As a business owner, it is easier than ever to keep tabs on what 

potential customers want and need, but on the other hand, potential customers can easily look 

for and acquire information about products online. 
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Introduction 

Media technology is always evolving in this digital age, whether it's called new media, online 

media, or simply the internet, this media is known to the human ear. In addition, this media is 

hailed as a media with the fastest user increase to date. When it comes to gathering information, 

new media often beats more traditional means in industrialized countries. As social networking 

sites have proliferated over the last few years, they've infused new media with fresh life and 

vitality. These sites allow users to create global communities of friends in the virtual world. E-

Commerce, or electronic commerce, refers to the process of buying and selling items, services, 

and information using a computer network, and the internet network is the network of choice.  

However, digital marketing makes it easier for company owners to keep tabs on their customers' 

demands, as well as for consumers to find the information they're looking for without having 

to leave their homes, thereby making the search process more convenient for both parties. Even 

in the midst of the Covid-19 pandemic, digital marketing may reach everyone, anywhere, at 

any time, because to the lack of geographical or time boundaries. There is no need to worry 

about interacting with other individuals in order to meet the demands of the community. 

Promoting a brand, product or service through the use of digital media is a form of digital 

marketing. The term "digital marketing" is becoming more and more cluttered as the internet 

becomes more popular. Digital marketing has grown in scope since computers and the internet 

were invented. At a lower cost than ever before, internet-powered digital marketing is growing 

more sophisticated in reaching billions of individuals. Digital marketing is no longer a one-way 

street like it was before the internet.  

For a fraction of the cost and in a lot more scalable manner, digital marketing is the best option 

(Chaffey & Smith, 2017). Using the website, you'll be able to reach everyone for a lot reduced 

price. This convenience, however, is also available to other business owners, including those 

of your own rivals, so keep that in mind. Internet marketing communications present new 

opportunities and problems for product and service marketing (Chaffey& Ellis-Chadwick, 

2019). A reciprocal flow of information that allows users to engage and change the content of 

the material in real time is provided by interactive media. The participatory nature of social 

networks like Facebook and Twitter, as well as many others, elevates online media above more 
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traditional media, which can only transmit information in a one-way fashion. Interpersonal 

communication between people can be facilitated by the use of social networking media, such 

as Facebook, Twitter, and other social networking sites (Eginli & Tas, 2018).  

With its chat features and active user status, which is a facility that can turn this social 

networking site on, this chat feature allows Social Media users to engage directly and in two 

directions. This is an added value for Social Media. To find out which of your friends are online, 

use the active user function. Some activities can only be done on social networking platforms 

like Social Media. A large part of Social Media's ability to accomplish this is due to its 

numerous advanced and secure capabilities, such as the ability to post and share a wide range 

of media (such as images and videos). They may be trusted to assist introduce new products 

and services even if they don't actively promote them or engage in social media marketing 

activities.  

In addition to being available on a computer, Social Media can also be accessed via mobile 

phones or tablets, therefore it is utilized as a significant marketing communication medium 

because of the vast number of people who use Social Media and the extensive reach of Social 

Media. efficient and effective Among photo shoot business actors, Buck Photography uses 

social media as a marketing tool. 

Digital Marketing Education 

Because many digital marketing platforms allow you to target a specific audience, it's now 

easier than ever to segment the market. Advertisements or digital promos can even be targeted 

to people based on their interests, age, marital status, or even economic level. In addition, the 

rise of digital marketing has made it possible for business owners to follow every step of the 

customer's journey, from the moment they begin searching for answers to their problems.  

A prospective customer's purchase journey can be accompanied at any point along the way by 

a variety of digital marketing tools. Powerful analytical systems are available to measure which 

tools are most effective in attracting new clients for a wide range of products and services. As 

a result of the more precise targeting, the intended market is more likely to purchase the product 

or service being given. Any way clients locate the product or service doesn't matter in the 

slightest to its success. There are a variety of ways in which you can contact with your 

customers directly and influence their purchasing decisions, such as through search engines, 

social media adverts, organic visits to social media, and more. 

Entrepreneurship Program 

The government's primary goal in achieving the Vision for Progress by 2045 is to reduce 

poverty. Poverty alleviation efforts have taken many forms. One way to do this is to encourage 

students to start their own businesses and find work. There is an emphasis on entrepreneurship 

education for pupils. While the government has a role to play in the growth of directed and 

integrated entrepreneurship, it is not the only stakeholder in the community that must become 

involved. Government, higher learning institutions, industry, and civic organizations are all 

necessary pillars on which to build such an initiative.  

Traditional and socially competitive business actors can both benefit from entrepreneurship 

development initiatives (Roundy & Bonnal, 2017; Schaltegger & Wagner, 2011). Students' 

desire in becoming entrepreneurs is influenced by both internal and extrinsic components of 

entrepreneurship education (Dacin et al., 2010; Halberstadt et al., 2019; Sugianingrat et al., 

2020). To become an entrepreneur, one must have an entrepreneurial spirit, attitude and mindset 

that is influenced by the current state of business prospects as well as the values and 

understanding that encourage entrepreneurial thinking and conduct. Entrepreneurial mindsets 

and personalities that can hold their own on the big screen are cultivated by actors with a track 

record of success in the business world. It is possible for all parties to adopt entrepreneurial 
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growth programs, but the path to begin must be launched by a powerful goal and will. Many 

educational institutions employ specialization tactics that have a good impact on students' 

majors and character. Where people will receive guidance in acting and making decisions about 

their lives. An entrepreneur who decides to start their own business is the result of the strategy.  

It is possible to gauge the success of the entrepreneurship training program by seeing how well 

business actors are able to apply what they've learned, refine their skills, and cultivate an 

entrepreneurial mindset when competing in the market (Envick, 2014). The ability to be 

innovative and creative, as well as the ability to perceive possibilities and be adaptable in the 

face of change, are all essential components of any entrepreneurship education curriculum (Hati 

et al., 2021). The concept of social entrepreneurship is a novel approach to tackling social 

problems and achieving better social change, according to his study on developing creative, 

innovative, and valuable firms (Rinkinen et al., 2016). The processes involved in 

entrepreneurship are dynamic and subject to fast change. When it comes to dealing with global 

competition, businesspeople that are able to innovate and think outside the box will have an 

easier time (Santos, 2012).  

The Urgency of Digital Marketing for Entrepreneurship Programs  

In order to efficiently promote products, digital marketing is critical for entrepreneurs (Zolu & 

Topal, 2020). The following are just a few reasons why digital marketing for small businesses 

is so important: Almost all people in their productive years will not be able to extricate 

themselves from the reach of digital technology in their daily lives. Every aspect of our lives 

may now be done online, from chatting with loved ones to finding new information, to 

purchasing goods and services. Adverts are ubiquitous in the digital age, and they're everywhere 

you look. Whatever you want to call it—YouTube or Website or Facebook or Instagram or 

whatever else—all it's the same thing. The platform can also be used to dominate the market 

and sell your products and services; of course, this is an option. The Segmentation of the Market 

is more effective and efficient. Brand Awareness may still be increased by using billboards and 

pamphlets. However, not every firm will benefit from these efforts. For this reason, the impact 

cannot be accurately measured in order to plan for the next strategy, which is a waste of time 

and money. If you're running advertising on many sites like Google or Facebook, the results 

will be different. To execute a successful marketing campaign, you need to know how to target 

your audience in a more precise and targeted manner. If you're running an ad campaign, you'll 

be able to figure out who your target audience is and how to target them in the future. Higher 

Standards of Success, e.g., e.g. Some digital business advisors strongly advise their customers 

to enroll in digital marketing courses that focus on a specific subject. They'll also tell you that 

your company needs to be well-prepared to compete in the digital world. They do this because 

they want a strategy's success rate to be increased. In order to make money, a firm has to know 

the metrics of success. As a final step, build and cultivate customer confidence. You'll get a 

better understanding of consumer behavior before they buy a product or service if you take a 

course in digital business.  

Getting to know your business, products, and services is a lengthy process. Visitors to a website 

or social media profile might initiate contact via WhatsApp before deciding to purchase. To 

succeed in the digital world, you need to build trust with your audience. This is why it is 

important for businesses to learn how to obtain the trust of their customers.  

Regardless of one's field or profession, entrepreneurship education in higher education is 

essential (Ramsgaard & Blenker, 2021). Building entrepreneurial spirit and a business attitude 

that is always creative and imaginative, provides additional value or good values, takes 

advantage of opportunities, and isn't afraid to take chances are fundamental to the 

implementation of entrepreneurship education in universities (Rae & Melton, 2017). An 

entrepreneurial mindset is essential in all domains of job or profession as we face a very 
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competitive future. Students in any field of study, regardless of their major, can benefit from 

entrepreneurship instruction in universities.  

Students can cultivate an entrepreneurial spirit by coming up with their own unique ideas and 

innovations, which they can subsequently use and follow along with as digital technology 

develops at a breakneck pace, resulting in more jobs and a smaller unemployed population. 

When students leave school and enter the workforce, they should be prepared to use the digital 

economy as a resource to start their own businesses. Many recent college grads are vying for 

the few jobs that are out there, and some have to be unemployed as a result. Students who are 

interested in starting their own business can turn their creative concepts into a viable enterprise. 

Students, in particular, should be able to comprehend and utilize digital technology in this 

highly developed 21st century.  

Entrepreneurship in science is the challenge of the industrial era 4.0, and how to become an 

entrepreneur that cares, is autonomous, creative and adaptable is the key. Technology has 

brought about tremendous changes in all aspects of our lives, including education, during the 

era of the industrial revolution 4.0. To be thankful or unappreciative, students who have 

obtained entrepreneurial education are probable. By employing a complete and integrated 

strategy, we can help students develop an entrepreneurial mindset that ultimately leads to their 

own self-reliance and self-confidence. 

Conclusion 

The rise of digital marketing has made it possible for businesses to keep track of their clients at 

every step of their journey. It can accompany a potential consumer through every step of the 

purchasing process and influence their decision to acquire a product or service. Conventional 

and socially competitive business players can benefit from entrepreneurship development 

initiatives. It is possible for all parties to adopt entrepreneurial growth programs, but the path 

to begin must be launched by a powerful goal and will. Many educational institutions employ 

specialization tactics that have a good impact on students' majors and character. With the goal 

of effectively selling things, digital marketing has become a critical part of entrepreneurship. 

To execute a successful marketing campaign, you need to know how to target your audience in 

a more precise and targeted manner. A company can easily reach its target market for profit if 

it knows the success benchmarks. Regardless of one's field or profession, entrepreneurship 

education in higher education is essential. By using the internet economy as a service, 

universities may encourage students to develop an entrepreneurial spirit. As digital technology 

progresses, students are able to come up with new ideas and keep up with the latest 

developments, which will lead to new occupations. 
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